
For cover images, order forms
and more information, please visit

www.taltrade.com.au
For Customer Service & Orders

Random House Australia
PO Box 457, Ferntree Gully, VIC 3156

Phone: 1800 222 444 or 03 9730 4280
Fax: 03 9753 4151

orders@randomhouse.com.au

Invoice to: ___________________________

Name: ___________________________________

Customer #: ______________________________

Address: _________________________________

_________________________________________

_________________________________________

Order #: ________________________________

Rep #: ___________________________________

AUGUST 2009
Fashion

New York In The 70s
Tannenbaum, Allan

ISBN 9781740667821 - $69.95 HB

338 x 258 mm
272 pages

New York in the 70s is a personal 
collection of photographs docu-
menting an exciting chapter in 
New York’s history and a remark-
able body of work produced by 
photographer Allan Tannenbaum 
while he was a photo editor of the 
SoHo Weekly News in Manhattan. 
By photographing everything from 
street gangs to disco divas, from 
the homeless to Hollywood stars, 
Tannenbaum had assembled a 
personal diary of his journey as a 
photo journalist and reanconteur 
through a strange and exotic era 
of New York life.
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Nordstrom Guide to Men’s Style
Nordstrom

Louis Vuitton
Vuitton, Louis

ISBN 9780811868365 - $39.95 HB

ISBN 9780847833382 - $180.00 HB

165 x 209 mm
156 pages

241 x 311 mm
400 pages

The right suit can turn an inter-
view into a job, a lunch meeting 
into a deal, maybe even a blind 
date into a marriage. So how does 
a guy tell his herringbone from his 
seersucker? From America’s most 
repected department store, and 
tailored for men of all stripes, 
Nordstrom Guide to Men’s Style 
is the definitive handbook for 
dressing well. Richly illustrated 
chapters offer advice on how to 
wear (and accessorise) six key 
wardrobe components: suits, sport 
coats, trousers, shirts, ties and 
tuxedos. With tips from tailors, a 
size chart, and plenty of photos, 
knowing what to wear when has 
never been easier.

Louis Vuitton straddles the worlds 
of high art and fashion with street 
chic and celebrity. This large-
format volume is the definitive 
work on Louis Vuitton’s art, 
architecture, fashion, and photog-
raphy. Critical essays examine and 
position Louis Vuitton’s patronage 
— under the guidance of Artistic 
Director Marc Jacobs — during 
one of the most fertile periods 
of contemporary art and design, 
and contributors to the book 
include a who’s who of the high 
fashion industry. More than just 
a fashion book, Louis Vuitton is 
the last word on the fashion, art, 
photography, architecture and ad-
vertising campaigns of one of the 
world’s most influential arbiters of 
taste and fashion today.

QTY:

QTY:

Format: A-Z reference, cover 
folds out into a poster, three es-
say inserts bound to the original. 
With associations with famous and 
notorious artists and photographers 
such as Steven Sprouse, Jun Aoki, 
Shigeru Ban, Vanessa Beecroft, 
Olafur Eliasson, Zaha Hadid, David 
LaChapelle, Jean Larivière, Annie 
Leibovitz, Takashi Murakami, Rich-
ard Prince, James Turrell, Inez Van 
Lamsweerde and Vinoodh Matadin, 
Louis Vuitton has participated in 
some of the most original, and 
controversia partnerships in recent 
fashion history.



The Cocktail Dress
Borrelli-Persson, Laird

ISBN 9780061536137 - $45.00 HB

152 x 254 mm
112 pages

With an essay and a gorgeous ar-
ray of imagery selected by Laird 
Borrelli-Persson, The Cocktail 
Dress is the first volume to pay 
homage to this fashion classic. 
Along with an entertaining history 
of the dress and its evolution, the 
book features a dazzling presenta-
tion of cocktail frocks throughout 
fashion history. This colorful 
gallery includes fine art and pho-
tography, runway shots and design 
sketches, stills from classic films, 
and vintage magazine covers. The 
dresses are shown in full color 
throughout, paired with witty 
commentary on cocktail culture 
and couture from fashion person-
alities, fiction, and film.
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